I am recent subscriber to XM Radio. I do not live in an area that has a
channel of traffic and weather information yet, but I can commiserate with my
fellow subscribers in the major metroplexes that are supported by this service.
During my morning commute, I have to switch over to a broadcast station to try
and see if I can get some information regarding the future of my day.
Unfortunately, I am usually bombarded with a seemingly relentless stream of
advertising, or I am forced to listen to either some unfunny hack or several
songs before I can get the information that I need. I like the fact that XM
Radio offers a service, for which I pay with my hard earned wages, to give the
greater convienence. I find it laughable that the NAB is seeking to try and buy
their way out of the competition rather than improving their service to keep
their customer base happy. I hope that this letter may make some difference.
Sincerely

Cliff Tercenio



